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Collecting Data about Community-Engaged
Scholarship

e 1993 -1995

— In its1993 report, the Provost’'s Committee on University Outreach formally

recommends that MSU should establish a system for measuring, monitoring, and
evaluating outreach. This system should have sufficient standardization to permit
aggregation at the unit, college, and University levels, and also offer sufficient flexibility to
accommodate important differences across disciplines, professions, and units. (p. 14)

— Review and revisions are made to several university reporting forms
* Faculty effort form (faculty time usage)
» Professional accomplishments form (products/artifacts)
» Contracts and grants transmittal documentation (proposed/received grants)

— New reporting instruments are created and fielded
» Annual off campus credit instruction report
* Annual noncredit instruction report

* Noncredit instruction module in the Course Load Instruction Funding and Modeling
System (CLIFMS)



Collecting Data about Community-Engaged
Scholarship (continued)

1996 - 2004

— Points of Distinction: A Guidebook for Planning and Evaluating Quality Outreach
(1996), building attention for assessing engaged scholarship

* Quality is assessed across the dimensions of significance, context, scholarship, and
impact

— UOE begins developing a university-wide data collection instrument

» Iterative development process drawing on findings from pilot tests with departments
from different colleges, a whole college, faculty from across MSU working in Lansing,
recipients of a national award for engaged scholarship

— MSU promotion and tenure guidelines are revised in 2001, aligning
documentation with Points of Distinction

— The Outreach and Engagement Measurement Instrument (OEMI), launched at
MSU in 2004, has been used each year since



Collecting Data about Community-Engaged
Scholarship (continued)

e 2005 - Present

— MSU hosts representatives from over 60 universities in national invitational
conference on Benchmarking University Engagement (2005)

— Research partnerships for use of the OEMI with other institutions and a

scholarly association are developed
* University of Connecticut (2005, pilot study only)
* University of Kentucky (2005 — present)
» University of Tennessee system (2006 — 2008)
» American Association of Colleges of Pharmacy (2007 — 2008, pilot-only)
» Kansas State University (2007 — present)
» Texas Tech University (2009 — present)

— OEMI data used to support institution-wide accreditation and Carnegie
classification in community engagement self-studies (2005)

— OEMI receives the University Continuing Education Association Outreach &
Engagement Community of Practice with an award for innovation (2007)

— Review and revisions to the Instrument questions (2010 — present)



Outreach and Engagement Measurement

Instrument (OEMI)

The OEMI is an annual survey that
collects data on faculty and academic
staff outreach and engagement
activities

- Data on faculty effort
—Time spent
—Social issues addressed
—University strategic imperatives
—Forms of outreach and engagement
—Location of intended impact
—Non-university participants
—External funding
—In-kind support

- Data on specific projects
—Purposes
—Methods
—Involvement of partners, units, and students
—Impacts on external audiences
—Impacts on scholarship
—Creation of intellectual property
—Duration
—Evaluation

Outreach & Engagement Measurement Instrument

OEMI

For heip with the survey of how to complete i, see our Fraguantly Asked Contact us at edy or call 517-353-8977.

Michigan State University Survey 2010 MICHIGAN STATE
Engagement Activities from January 1, 2010 through December 31, 2010

What is outreach and engagement?
Outreach/engagement occurs when a person's research, teaching, or service activity significantly engages that person's scholarly or

professional expertise with lﬂd.l'al outside the academy with the direct goal of improving cutcomes for those
who live and work in them. That is, gag is scholarly activity o d for the drect benefit of audiences external
to the academy: for 9 I firms and 15, health and welfare

organizations, prek-12 schools Iabor organizations, and l'he bke.

‘Outreach/engagement is often like other faculty work that occurs on campus, but may differ in format; for example, by scheduling
instructicn at times and in places convenient to a working adult, or by communicating research results in ways that an external

o finds both under dable and usable. At its best engagement involves shared goals, expertise, resources, and results in
mutually identified benefits.

What is the OEMI?

In order to help pubkc of gan State University's outreach/engagement effort, the Provost’s Office collects
data annually on faculty activities. The OEM! gathers numencal data about your outreach/engagement along seven dimensions:

= Time spent

- Sodnl issues

By Design imp
Fotms of activity

* Locations

« Non-university participants

« External funding and in-kind support

The survey also asks for descnptive infi about hods, impacts on scholarship, and impacts on the external
p for individual f This inf 1 enables the ¥ to sh its faculty’s contrbutions to the public
that supports it.

Who should complete the OEMI?

Al faculty, academic speciaksts, research associates, campus- based extension speciaksts, and visiting faculty should complete the
OEMI. Adjunct faculty, grad [ and other MSU employees are not included at this time.

If you did NOT participate in any outreach/engagement activities during this period, please log in and select "1 did not participate in
any outreach/engagement activity during this period.” in the first question.

What to report?

Outreach/engagement is an aspect of many different kinds of scholarly work, neither a separate sphere of activity distinct from
teachng or research nor identical with "service.” It is very likely that you will include activities on the OEMI that you may have
reported in other places as instruction, research, or creative activities. Thus, the first question on this survey asks you to
identify the percentage of your total outreach effort across all the categories of your academic work (i.e., instruction,
advising, research and creative activity, service, and administration). This work can take the form of:

* Qutreach Research and Creative Activity 2

* Technical or Expert Assistance 2

« Qutreach Instruction: Credit Courses and Programs 2

« Gutreach Instruction: Non-Credit Classes and Programs 2

» Outreach Instruction: Public Events and Understanding 2

= Experiential/Service-Leaming &

* Clinical Service 2

Note: Throughout the survey, use the help icons (2)) for definitions and examples.

How to begin the survey?

To start the survey, proceed to the login page.

You will need your MSUNetID and password to log in. If you have trouble logging into the survey, contact the Administrative
Information Services (AIS) Help Desk at 517-353-4420, ext. 311,

MNational Collsborative for the Study of University Engagement

MICHIGAN STATE ftieoal Calabarative for the Sy of Univari

UNIVERSITY ieogg Center, Garden Level » Eags Lansing, MI 48924-1022
Phone: 517.353.8977 « Fax: 517.432.9541 » E-mail:

University Outreach © 2011 Michiaan State University Board of Trustass

and Engagement MSU is an affir a
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OEMI: Inside the Instrument

Outreach & Engagement Measurement Instrument

OEMI overall Effort

For help with the survey or how to complete it, see our Frequently Asked Questions. Contact us at gcemihelp@msu.edu or call 517-353-8977.
Michigan State University Survey 2010 MICHIGAN STATE

Engagement Activities from January 1, 2010 through December 31, 2010

OEMI Main Menu

The buttons at the bottom of the page allow you to move from section to section. You will not be allowed to move to some sections
until you respond to previous sections. For example, you must complete the Overall Effort section before proceeding with the survey.

Most questions in each section are required and must be answered before the section will be considered "completed.” You may return
to a completed section at any time prior to the close of the survey to change your responses; if this would have a significant impact
on your other responses, the system will warn you about the impact.

If you are unable to complete a section you may return to it later after clicking the Logout link at the top of the page.

When you have completed all the required sections, a button will appear allowing you to submit your responses and provide feedback
about the survey. Even after you've submitted your responses, you can still review, edit, or update them until the survey closes.

Estimate Overall Effort Complete

Select Social Issues Complete
Provide Issue Details

Describe Projects 0 projects complete
Submit Survey and Provide Feedback Finish other parts first

View and Print Current and Prior Responses

All responses must be completed by Thursday, April 14, 2011 when the survey will be closed.
Click the button below to begin.

Begin Survey >

MICHIGAN STATE  National Collaborative for the Study of University Engagement
University Qutreach and Engagement » Michigan State University
UNIVERSITY Kellogg Center, Garden Level » East Lansing, MI 48824-1022

. Phone: 517.353.8977 » Fax: 517.432.9541 » E-mail: pemihelp@msu.edu
University Outreach © 2011 Michigan State University Board of Trustees
and Engagemem MSU is an affirmative-action, equal-opportunity employer.
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OEMI: Inside the Instrument (continued)

Outreach & Engagement Measurement Instrument

OEMI

For help with the survey or how to complets it, see cur Frecuently dsked Questions. Contact us at cemihelp@®msy. adu or call 517-353-3977.

Michigan State University Survey 2010 MICHIGAN STATE
Engagement Activities from January 1, 2010 through December 31, 2010

Overall Effort

For this peried, what percentage of your time did you expend in outreach/engagement work? Count all work that has an
cutreach/engagament component, namely, the portion of your teaching, research, and service that is conductad for the direct and
immediate benefit of awdiances external to the academy, Include your time spent in planning, advising, and assessing as it relates to
outreach/engagement activity. Please enter the percentage of your tme you spent in outreach/engagement work, not the percentage
of your bme that may hawve baan formally assignad to this functian by your department or cellege.

1 dd not participate in any cutreach/engagement activity during this period. To logout of the survey, select Next Section.

@ 1 did participate in outreach/engaqement activity fram 1/1/2010 ta 12/31/2010.
‘What percentage of vour professional effort was devoted to outreach/engagement during this cerod? 25 Y

 MextSechon >
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OEMI: Inside the Instrument (continued)

Outreach & E'ngagement Measurement Instrument

OEMI Overall Effort

For '||.-.|p wilh thes SUrvey or how to mmpi:d,: i, sEe nur FraeguE!lI n.-._lu- Erl E!l:..l:tiun.-:. Comact us at nr-nhgluﬂm.&u.gdil ar call 517-353-R977.
Michigan State University Survey 2010 MICHIGAN STATE
LNIYERSITY

Engagement Activities from January 1, 2010 through December 31, 2010

Social Issues

On what one or two social issues did your outreach fengagement activities primarily focus? Select ans or two issues fram the
list below, The term "social 1ssues” as used in this survey refers Lo issues confronting society, not to scademic disciplines or
methodologies, The survey results are meant Lo be used o report the scope of MSU academic staffs contnbutions to pressing social
izsues: enhancing educational outcames, improving the economy through strengthening business and industry, ats. One vital social
izgue g increasing public understanding of haw the findings of discizlinary study - in scienca, economics, cultural studies,
communication = apply to people’s livas, Qutreach/engagement activities focused primarily on that goal should be listed under Public
Understanding and Adult Learning or Education: PK-12, depending on the predominant age range of the audience.

Mobe: Urban and diversity focus is asked in the next section.

Please note that we have provided definitions for those social issues that might need additional clanfication. Use the 2 icons
axpand or collapsa additional explanations of the issuas,
Business and Indusbial Development 2
| Children, Yauth, and Family {non-schoal redated)
| Community and Economic Development 7
| Cultural Institubions and Programs 2
| Education, Pre=Kindargarten through 12th Grade
| Food, Fiber Production, and Safety
| Govemance and Public Policy 2
| Health and Health Care
| Labor Relations, Training, and Workplace Safety
Natural Resources, Land Use, and Emdaronment
[l publc Safety, Secunty, and Corrections
[¥] Public Understanding and aAdult Leaming 2.
¥ science and Technology 2

Mexl Secbon >
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OEMI: Inside the Instrument (continued)

‘Outreach & Engagement Measurement Instrument

OEMI Overall Effort

For help with the survey or how o cormnplete i, see our Freguently Agked Dyestiong. Tontact us at geruhelol Mgy edy or call 517-353-3977.

Michigan State University Survey 2010 MICHIGAN STATE

UNIVERSITY
Engagement Activities from January 1, 2010 through December 31, 2010

Social Issues

On what ene or two social issues did your cutreach fengagement actlivities primarily focus? Select one or Lwo jssues from the
izt below. The term "social ssues” as used in this survey refers to issues confronting society, not te academic disciplines or
methodologias. The survey results are meant to be uzed to repart the scope of MSU academic staff's contributions te pressing social
igsues: enhancing aducatiznal cutcames, impraving the economy through strengthening business and industry, ebte. One vital soeial
issue is increasing public understanding of how the findings of disciplinary study - in science, economics, cultural studies,
communication - apply Lo people's hives, Cutreach/engagement activibies focused prmanly on that goal should be listed under Public
Understanding and Adult Laarning or Educatian: PK-12, depanding on the predominant 2ge range of the audianca.

Mote: Urban and diversity focus is asked in the next section.

Flease note that we have provided definitions far those social issuss that might need additional clarification. Use the T icans to
expand or collapse additional explanations of the issues,

Business and Industrial Developmeant 7

Engagement activitizs sesking to enhance busingss and economic develzpment, including but not limited to managerial,
financial, technological, marketing, advertising, and public relations capacity of businesses, industries, assodations, and
governmentzl agencigs. Efforts to help firms adopt naw tachnologies should be included hare as should provision of
education and training to support economic caompetitiveness. Wark with firms and agencies located primarily within the
agriculiural industry should be dassified under "Food and Fiber Produchon and Safety.”

| Children, Youth, and Family (non-schoal related)

| Community and Economic Devalopment 2

Include engagement activities that invalve community-based efforts to enhance tha cohesivenass, attractivenass,
safety, leadership, or viability of communities, Eforts aimed speciically at cultural traiming, support, or enhancemeant
should be considered "Cultural Institutions and Programs™.

Cultural Insbtutions and Programs 2

Include aultural outreach and engagement programe, performancas, and activities sesking ta alevate quality of ife by
evoking pleasure, emoyment, fulfillment, or sense of oultural kentity; programming and provision of venues and
rasaurces far community-oriented cultural outrazach and engagemeant; and activitiee that apply academic or prafessional
aexperbise in seeking o enhance the capacty of museums, soence centers, performance venues, hbranes and other
institutions dedicabed to the presarvation of culbural heritage to serve their constituencas mora effectivaly. Inciude
diffusing naw techniquas and technalogies, training of staff, developing of grant proposals, increzsing hreadth and
accuracy of performance or exhibition, improving pubhc communication abouk the insbtution. Do not iIndude parbicpabion
in affarts to raise money from the public unlass that is an area of schalarly wark for vau.

Educaticn, Pre- Kindergarten through 12th Grads
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OEMI: Inside the Instrument (continued

Outreach & Engagement Measurement Instrument

0 EMI Welcome Overall Effort

For help with the survey or how to complete it, see our Frequently Asked Questions, Contact us at gemihelp@msu.edu or call 517-353-8977.
Michigan State University Survey 2010 MICHIGAN STATE
UNIVERSITY

Engagement Activities from January 1, 2010 through December 31, 2010

Details

What percentage of your total outreach/engagement effort was devoted to Public Science and
the social issues that you chose in the previous question? For example, if you Understanding and Technology
spent 60% of your time in outreach activity, and of that 60%, three-quarters of Adult Learning

that time is focused on Children, Youth, and Family (non-school related), enter 75%

in that column, not 45%. If the social issues you chose do not include all your % T %

outreach/engagement effort, the total entered should be less than 100%.

Did the work contribute to achieving Boldness By Design imperatives? Use the icon next to each question to see a longer
description of each imperative.

Public Science and
Understanding and Technology
Adult Learning

Enhance the student experience 7| ) Yes ) No iYes () No
Expand international reach 7. DYes () No Yes [ No
Enrich community, economic, and family life 7. ©Yes (No CiYes ()No
Increase research opportunities 7. CYes (I No 'Yes [ No
Strengthen stewardship 7 D Yes ONo CYes (INo

Public Science and

Understanding and Technology

Adult Learning

Did the work primarily focus on urban issues? ) Yes ) No iYes (No

Was the work designed to promote diversity? OYes (INo “iYes () No
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OEMI: Inside the Instrument (continued)

wWhat form(s) did your work take? For each social issue, select the form(s) of your outreachfengagement. You can select multiple
forms, if applicable. Use the icons to see examples of each form.

Public Understanding and Adult Learning

[] Qutreach Research and Creative Activity 7/

[T Technical or Expert Assistance 2

|| gutreach Instruction: Credit Courses and Programs 24

[7] Qutreach Instruction: Mon-Credit Classes and Programs 7.
[7] outreach Instruction: Public Events and Understanding 7/
[] Expariential / Service-Learning 7

|| clinical Servica 3

After selecting one or more forms abova, select one of them to be the pnmary form of engagement for ts area of concem.

Science and Technology

|| Sutreach Rasearch and Creative Actriby 7.

[| Technical or Expert Assistance 7.

|| outreach Instruction: Cradit Courses and Programs 7

|| Gutreach Instruction: Mon-Credit Classes and Programs 7
|| Qutreach Instruction: Public Events and Understanding 7
[7] Expariential / Service-Learning

[7] Chnical Service 7

After selacting one or more forms above, select one of them tc be the pnmary form of engagement for Hus area of concem.
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OEMI: Inside the Instrument (continued)

What form(s) did yvour work take? For each social issue, select the form(s) of vour outreach/engagement. You can select mulbple
forms, if agplicable. Use the icons to ses examples of each form,

Fublic Understanding and Adult Learning

| Qutreach Research and Creative Activity 7/

May include applied research, eapacity building, evaluation studizs, palicy analysis, snd demanstration projects. Such
activities are considered outreach when they are conducted in collaboration or parnership with schoals, health
organizakions, nonprofit organizabions, businesses, industries, government agencies, and other external constituents.
Mast genarally they are intanded to directy imgact axternal entities or constituents while developing new knowledge.
Research conducted specifically for academic purposes or that is shared solely with academic audiences does not
consbitute outreach research.

_| Technical or Expert Assistance 7

Actraibies where MSU personnel respond to requests rom individuals, programs, or agenoes and organizations extamal
to the university by sharing their knowledge, expertise, and skills in order to help those entitias build capacity to
achizve their goals. MSU personnel provide this assistance through direct interaction with the external constituency (as
opposed to responding by delivering 3 pamphlet or reference to 3 Web site or the like]. Acvities may focus on using
expertiza to address or improve the effectivenaze and efficiancy of the organizatian or to imagrove knowledge and skills.
This category includes such activities as consulting work that is performed for the benefit of the constituent, expat
testimony and other forms of legal advice, and assisting agencies and other enbbies with management and operabional
tasks. Tachnical assistance includes, but is much broader than providing technology-based assistance,

1 Dutreach Instruckon: Credit Courses and Frograms 7.

Courses and instructional programs that offer student academic cradit bowrs and are designed and marketad spedfically
to serve those who are neither traditionzl campus degres seekers nor campus staff. Such courses and programs sre
often schedulad at times and in places convenient to the working adult. Examples include: a weekend MBA program, an
off-campus Master's program in Mursing offered in a rural area, an online certificate in medical technology for laboratory
professionals, eftc,

_| Dutreach Instruction: Non-Credit Classes and Programs 7

Classes and instructional programs, marketed speafically to those who are neither degree seekars nor campus staff,
that are designed ta meaat planned learning autcemes, but for which acadamic cradit hours ara not affered. In lieu of
academic credit, these programs someatimes provide certificstes of completion or continuing education units, or meet
reguremeants of ocupational hcensure, Examples molude: a short-course for engineers on the use of new composite
maktenals, a summer writtng camp for high school children, a personzal ennchment program in gardening, leisure learning
tours of Burope, etc. Programs designed for and targeted at MSU faculty and staff (such as pn:lfes-s':cunai development
programs) or MSU degree-secking students (such as career preparation or study <kills dasses) are net included.

_| Qutreach Instruction: Public Events and Undarstanding 7

Resources designed for the public indude managed leaming environments (e g, museums, ibranes, gardens, galleries,
exhibits); expositons, demonstrations, fairs, and performances; and educational matenals and products (g.g..
pamphilets, weh sites, aducational broadcasting, and software), Most of these axperiences are short-term and leamer-
directed.

i Experigntial [ Service-Laarming i

Civic or community service that MSU students perform in conjunction with an academic course or program and that
incarporates frequeant, structured, and discipinad reflaction an tha linkages betweaan the activity and tha content cf the
acadamic espariance. Other farms of experiential laarning may include career-oriented practica snd intarnships, or

} volunteer communty service.

—| dinical Service 2

ANl chient and patient (human and animal) care prowided by university fzculty bwough unit-sponsored group practice or
&g part of dinical instrucuon and by medical and graduate students as part of their professional education. For example,
this may indude medical/veteninary dinical practice, counseling or orisis center services, and tax or legal clinic services.

Afrer salacting one or more forms abowve, salact cne of tham to Ba the primary form of engagement For this area of concam.
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OEMI: Inside the Instrument (continued)

How many people were directly involved in or directly served by your outreach/engagment programs or activities? For
example, count research partners; participants in your non-credit classes and programs and in your off-campus courses and programs;
attendees at exhibits and performances; MSU students participating in experiential/service learning and those with whom they worked
directly at their placements; clinical clients; and partner-organization staff and clients with whom you worked. Do not count those
indirectly served such as those whom your client or partner served.

Public Science and
Understanding and Technology
Adult Learning

Number of people physically present at programs or activities:

Number of people not physically present but participating through technology
(websites, etc.):




OEMI: Inside the Instrument (continued)

Was your outreach/engagement directed specifically at institutions or individuals within Michigan? Please specify the
percentage of your overall outreach/engagement effort that was directed at Michigan by each of the social issues you selected.

If none of your work for an issue was directed at Michigan, please enter 0 as the percentage.

Public Understanding and Adult Learning
0 %

Science and Technology
100 %o

Was your outreach/engagement work directed at specific Michigan cities? Indicate any of the cities from the list below
by each of the social issues you selected.

Public Understanding and Adult Learning
List of Michigan cities

[¥] None of my work was directed at any of the listed cities in Michigan

Science and Technology
List of Michigan cities

["] None of my work was directed at any of the listed cities in Michigan

Was your outreach/engagement work directed at specific Michigan counties? Indicate any of the counties from the list
below by each of the social issues you selected.

Public Understanding and Adult Learning

[¥] None of my work was directed at any specific counties in Michigan

Science and Technology

List of Michigan counties

| None of my work was directed at any specific counties in Michigan
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OEMI: Inside the Instrument (continued)

Was your outreach/engagement directed specifically at institutions or individuals within Michigan? Please specify the
percentage of your overall outreach/engagement effort that was directed at Michigan by each of the social issues you selected.

If none of your work for an issue was directed at Michigan, please enter 0 as the percentage.

Public Understanding and Adult Learning

0 %
Science and Technology
100 %

Was your outreach/engagement work directed at specific Michigan cities? Indicate any of the cities from the list below
by each of the social issues you selected.

Public Understanding and Adult Learning
List of Michigan cities [¥] None of my work was directed at any of the listed cities in Michigan

Science and Technology
Close list of Michigan cities "] None of my work was directed at any of the listed cities in Michigan
["] Battle Creek
[} Detroit
[ East Lansing
"] Flint
|| Grand Rapids
[7] Jackson
("] Kalamazoo
Lansing
[} Marquette
["] Muskegon
[] Traverse City
[] saginaw
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OEMI: Inside the Instrument (continued

Was your outreach/engagement work directed at specific Michigan counties? Indicate any of the counties from the list
below by each of the social issues you selected.

Public Understanding and Adult Learning

List of Michigan counties None of my work was directed at any specific counties in Michigan
Science and Technology
["] None of my work was directed at any specific counties in Michigan
[7] Alcona | calhoun || Genesee [ ] 1sabella || Mackinac | Muskegon | saginaw
7] Alger "] cass [] Gladwin [7] Jackson [7] Macomb [7] Newaygo [T] sanilac
E] Allegan :] Charlevoix D Gogebic D Kalamazoo D Manistee D Oakland :] Schoolcraft
L] Alpena _] Cheboygan L] Grand Traverse L] Kalkaska LJ Marquette [_] Oceana :_] Shiawassee
[ Antrim ["] Chippewa [7] Gratiot [V] Kent [7] mason 7] ogemaw [] st. Clair
D Arenac :] Clare D Hillsdale D Keveenaw [j Mecosta D Ontonagon :] St. Joseph
[ Baraga | Clinton V] Houghton [7] Lake [7] Menominee [7] Osceola 7] Tuscola
[7] Barry 7] Crawford [7] Huren [ Lapeer [7] midland [7] Oscoda [7] van Buren
[7] eay ("] Delta ["] 1ngham [7] Leelanau [7] Missaukee [7] otsego [7] washtenaw
[7] Benzie "] Dickinson [7] 1onia [7] Lenawee [7] Monree [7] ottawa [7] wayne
[7] Berrien "] Eaten [7] 1osece [7] Livingston [7] Montealm [7] Presque Isle [ | wexford
[j Branch :I Emmet |:| Iron |:| Luce D Montmorency D Roscommon

Was your outreach/engagement directed specifically at institutions or individuals internationally? Indicate any of the
countries from the list below by each of the social issues you selected. NOTE: By default only a list of the most populous countries is
shown, but you can use "show longer list” to get a complete list.

Public Understanding and Adult Learning

List of countries [V] None of my work was directed internationally
Science and Technology
Close list of countries None of my work was directed internationally
Afghanistan Dem Rep of Congo Irag Morocco Saudi Arabia Uganda
Algeria Egypt Italy Nepal South Africa Ukraine
Argentina Ethiopia Japan Nigeria Spain United Kingdom
Bangladesh France Kenya Pakistan Sudan United States
Brazil Germany Korea, North Peru Taivan Uzbekistan
Burma Ghana Korea, South Philippines Tanzania venezuela
Canada India Malaysia Poland Thailand Vietnam
China Indonesia Maexico Russia Turkey Yemen
Colombia Iran

Show longer list
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OEMI: Inside the Instrument (continued)

Did your outreach/engagement activity:

Public Science and
Understanding and Technology

Bring into MSU any revenue from gifts, grants, contracts, tuition, or fees? If Adult Learning
yes, specify how many contracts and estimate the dollar value of all gifts, grants, - - - B
contracts, tuition, and fees. Include all monies contracted for during this period, ©Yes (O No ©OYes (O No
even if they will be spent later. $ $
To help us with our research, please list the MSU account numbers associated with
the above-mentioned revenue, if any. Please omit punctuation, entering only digits,
one per line (e.g., 21999).
Help your outreach partners generate any gifts, grants, contracts, tuition, or “Yes (O No CYes (No
fees? If yes, estimate the dollar value. $ $

Public Science and
Did your outreach/engagement activity benefit from in-kind contributions I.lnderstanclling and Technology
provided by off-campus groups and organizations involved with you in your Adult Learnin

z it . g

outreach work? If yes, estimate the value of such contributions in the three areas
below. 2 ) Yes (O No ©Yes () No
Partner staff time: Estimate the hours partner staff devoted to helping you in your hours hours
work. A dollar value will be automatically calculated based on a standard rate of X $35.00 / hr. = X $35.00 / hr. =
$35/hour. You have the option to change the estimated dollar value if you wish. $ $
Volunteer time: Estimate the hours off-campus volunteers devoted to helping you hours hours
in your work. A dollar value will be automatically calculated based on a standard rate x $18.50 / hr. = x $18.50 / hr. =
of $18.50/hour. You have the option to change the estimated dollar value if you $ s
wish. 2/
Other materials: Estimate the value of transportation, equipment, space, etc. $ $

provided by your partners.

NOTE: Please use the button below to save your data and proceed to the next section of the survey. If you do not use the button,

the data you have entered will not be saved.
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OEMI: Inside the Instrument (continued)

Outreach & Engagement Measurement Instrument

OEMI

For help with the =urvey cr how to complete i, see cur frecuenthy Asked Questions. Contact us at gemibelpf may.edy or call 517-353-8977.

Michigan State University Survey 2010 MICHICAN STATE

INIYERLSITY
Engagement Activities from January 1, 2010 throngh December 31, 2010

Describe a Project

1. Project or activity bitle {maximum 250 characters}):

*2. Please select the social issue(s) for this project or activity. Solect all that apply:
1 Business and Industrial Development 7

"1 Children, vouth, and Family {non-school related)
1 Cemmunity and Economic Developmant 2

1 Cultural Instinutions and Programs 2

"1 Eduzatien, Pre-Kindergarten through 12th Grade
1 Food, Fiber Production, and Safaty

™ Govemnmance and Public Policy

| Hezlth and Health Care

71 Labor Relations, Training, and Workplace Safaty
] Maburzl Resources, Land Wse, and Ervdrormment
1 Public safaty, Security, snd Coractions

77 Public Understanding and Adult Leaming 7/

T science and Technalogy £

*a. What actions did you take; for whom, about what issue, opportunity, or problem, and why? Include resaarch canducted,
classes hald, technology used, goals of the project, atc.




T
OEMI: Inside the Instrument (continued)

4. What was the length of this project or activity?
(selact a length from the list) -

In what vear did the propect start?

In what vear did the project end or do you expect it to end (F applicable}?

5. For this project, was your putreach/engagement direclted at any specific counties within Michigan?
i igan [” Mone of my work was directed at any speoihc counbies in Michigan

6. Were any of the following sponsors and/ er participants involved in the work?

Unreersity units other than your awn fiYes @0
Graduate andfor professional students C¥es (D HNo
Undergraduate students EYes EHNo

7. List the primary partners exlernal to MSU that were involved in the work:




OEMI: Inside the Instrument (continued)

8. If external collaborators and for sponsors were invalved, what were their roles? Select all that anply.
| 1dantified iszuas or problems addressad

T Agsisted in planning and management
™ Participated in research, evaluation or teaching
| Sharad responsibility far the diszemination of proeducks or practices

1 Centributed to identifying rescurces to suppart the efforts
71 Other, descripe balow:

9. Fleasa classify the sources of funding for the project or activity. Select all that apply.
71 Internal institutional grants

71 private industry

1 Private foundations

] Governmental agencies (faderal, state, and local)

| Monproht argamezations [if not reflected by other categones)
Ol Other

1 Wone

10. Whal types of formal evaluation did the project or activity include? Select all that apply
7 Summative B

71 Formative 2
7 Other

= |
| Nene

Provide description {optional):




OEMI: Inside the Instrument (continued)

*11. What were the outcomes and impacts of the project or activity, or if the project has not ended what are the intended
outcomes and impacts? For exampls, descnbe:

+ Extemal results or impacts (e.q., changas in public policy, arganizationsl changeas, environmants! imprevement, capaciby building).
» Sustained or continued collabarative effarts resulting from this work.

12. Whal forms of intellectual property did the project or activity enable you lo create? Select all that spply.
™ Publications
] Seftware
T Presentations
™ Reports
7 Parformances/ exhibibions
1 Training materials
| Wab sites
1 Inventigns/patents
™ other

-
1 Noene

Prowide description {optional):




OEMI: Inside the Instrument (continued)

*13. pDid the project or activity have any impact on your awn scholarly or teaching practices (such as new araasz of rassarch or
inguiry and new pedagopical practices)? If yes, please describa.

L ¥es [l

#14. Have you created any scholarly work that assesses or describes how you went about your outreach work? If ves,
please describe.

) ¥ P No

15. Please pravide any additional comments you have about this project or activity.

Nate: Flease use either buttan to save your data. Use the first if you wish to describe anather project, and the second i you are
frshed with bz survey. I vou do not use one of the buttons, the deta you heve entered will nol be saved.
[Addmuﬁnarprnjan ] [ Submit zurvey and previda fascback ]

MICHIGAN STATE  Ustienal Sellaporative for the Study of Uriversity Engageman
ST l R R
UNIVYERSITY kelogg Center, Garden Level » East Lansing, MI 488322-1022
Phona: 517.383.8977 » Fax: 517.432.9541 + E-mail: cemihelp@msu. edu
University Outreach & 2012 Michigan State Un versity Board of Trusteas
and Engagement M5U is an afirmative-action, equal-cpaortunity emplover.
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OEMI: Inside the Instrument (continued)

Outreach & Engagement Measurement Instrument

OEMI

For hela with the survey or how to complate it, s2e cur Frequently Asked Guestons. Contact us at cemihe p@msy.edy or call S17-383-£077.

Michigan State University Survey 2010 HICHICAN STATE
Engagement Achivities from January 1, 2010 through December 31, 2010

Submit Survey and Provide Feedback

¥ 1 am finished with this survey.

Thank you for participating in this suvey. Your feedback will help us Lo improve this survey For the future, Please provide any
comments yvau have about tus survey snd how it works,

Comments (optional)

You can obtan 2 pontsble copy of your responses using the nk on the mam menu at any Bme, even ziter the deadine for survey
submissions. Unkl that deadhne, vou can change your responses, including entenng additional projecis.

MICHIGAN STATE Saioalc ot : Y8:RRY LLGRIGIIECL
Moivarcity Quireach and Enganement = Michinan State University
UNIVERSITY Hellogg Centar, Garden Level » East Lansing, MI 48324-LD22

= . Phone: 8173838577 » Fax: 817.432 3841 = E-mail: pemibelp msw. edu
University Outreach & 2011 Michigan State Unive rity Donrd of Trustees
and Engagement MSU 15 an atfirmabve-action, equal-gpportumty emoloyer.




Utilizing Data about Community-Engaged
Scholarship

« Centralized data about a university’s outreach and
engagement can serve a variety of purposes

— Describing the university's outreach and engagement activity (telling the
engagement story)

« Communicating examples across disciplines

— Helping faculty develop better understandings of what community-engaged scholarship
might look like in their field

— Helping stakeholders see the many ways in which the University partners with
communities, businesses, government agencies, schools, and NGO’s

» Recognizing exemplars

— Helping the institution represent what it considers to be high quality community-
engaged scholarship

— Helping the public understand that the University values engagement

— Documenting the salary investment of a university’s contributions of
scholarship for the public good

— Responding to accreditation and other institutional self-studies
— Assessment and strategic planning

— Supporting faculty development efforts

— Possible cross-institutional analyses and benchmarking

— Research studies



.
Utilizing Data about Community-Engaged

Scholarship: Institutional Reports

Michigan State University Outreach & Engagement Measurement Instroment Repart LS zo0g - 1231/ 20040

#1a: University-wide Summary

College Academic staflf | Number of Boldness by Design: # of nesponses i respomses Atendees Activity helped generabe h‘.

time committed | respan- Intdicating sutreach cantributed to.,. indicating or Partici- revenue for pariners
0 aulreash dents | ackhdty panis - In-kind
nismber of | Comeunly | Shoed | idernefl | R Seeed | facused on.. Uinivemsity Periners conlr Gutian
m | respanazs’ ;m-a::tc i |Empeenca | Fesch | Opo e m D-:w'h-
Ve g i
ARTS & HUMANITIES, READENTIAL COLLEGE N 133 =37 B arg ] 5 1 1 2 5 [ 1455 000 50 31,750
CULLEGE OF AGRICULTURE B NATURAL RESCURCES | ya7e  tapoapdi| 1327208 83 15 111 158 154 41 B85 sos008 | smoeoiscs  svopomest|  szisemy
COLLEGE OF ARTS AND LETTERS 53D e s8rES 2 m 38 4 50 B =B 5 485 284843 54,083,800 208,735
LLEGE CF COMMUNICATION ARTS ANU SUIEMCES | 578 ssanara|  asras 40 ] 2 a4 0 ] 18 e | setei e S385 000 $156.215
COLLEGE OF EOUCKTION 584 B4TT EM 13147 B 14 0] -] 10 T 5 80,887 £7218 853 50,000 £10 800
COLLEGE OF ENGINEEFING 507 70|  m8rat ] # 0 % 18 4 20 31,702 54,443,162 950,000 $110.805
COLLEGE OF HUMAN MEDICINE 483 5460, 287 15023 4 13 1 (1 12 8 10 10 3aa E1450,002 E400.000 0T TeE
COLLEGE OF MUREC 283 £205 211 T 10 13 2 ] 7 1 ] 10730 2335013 £45 500 £124 833
COLLEGE CF NATURAL SCIENCE 448 £378 621 351 50 5 48 25 57 28 t 20 12 458 3603028 S4TH 40 $30 BOE
COLLEGE OF NURSING 14 01 7E]  4rm 1 13 5 15 8 1 15 4834 54,348 128 35 000 BES D8
COLLEGE GF USTEUFATHE MEDHINE B3 LAAN BT 197 2% H ] H 1@ ] ? 10 waes | £32301000 L5 SRS 00 $3067 140
COLLEGE OF SOCIAL BCIENCE w4t g2aAniis|  BSs336 "r a8 3 b 81 4 78 5ro60 | 18018348 £3 555 850 51,703 708
COLLEGE COF YETERINARY MEDMCINE Bor BBA1 A2 w4 ] 28 » 2% -] 0 13 15473 £1.412,000 £50 000 182 303
ELI BROAD COLLEGE OF BUSNESS in 51,010,087 M k] il ] 74 b ] ] 15 214538 437,000 51,900,000 E288 880
HONORS COULEGE azr 2385 318 4 " 1 r ? 3 1,200 528000 $10,000 35 830
INTERKATICHAL STUDHES AND FROGRAMS 135 $103,387 318 5 8 4 3 4 o 5 1,920 $200,000 50 £181,820
-WARES MACHEOM EXLLELR 045 41 872 T ] & 8 & 1 ] 4 201,308 £272,000 50 $10 500
L'fMAN BRIGGS COLLEGE aro sgaial  1rm 8 it T L 18 1 8 1408 30 80,002 $300
MICHIGAN STATE UNIVERSITY EXTENSION 50 5387 B0 318 ] T 5 7 11 4 8 5800 51380 387 $8:4 678 700 5181335
NATL SUPERCONDUCTING CYCLOTROM LABORATORY | g4 13,600 515 5 B : 3 3 o i 16163 i 10 17,004
PROVOST AND CTHER CENTRAL OFFICES MAT 5188874 2180 " EL M a 44 - 48 775,510 EHASE ST £37 18000 55581 088
17360 §14, 876 1,853,802 | $111,814,472
*Thé number of "responses” may be greater than the mumber of “respandents,” since each responcent who indicated invelverment in cutreach and engagener: Rad 1ne opEodunity 1o describe those activities
in &ihar ok of two Afeas of CONCEM « S3CH SUCH OBSCAPEON |5 Countad 48 3 saperats responss. Tharalons, there may b4 more “responsas” than “respandants.”

University-wide Summary Data
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Institutional Reports (continued)

Michigan State University Dutreach & Engagement Measurement Instrument Report Li/anng - 12/31/ 2009

#1b: University-wide Summary by Area of Concern:

Asea of Concerm Acpdemic saff | Wumbatol | Daldness by Design: o of respanses  Frasponsss | Amendess | Activity helped genesate alua af
tima conmitted FESDONEEYET ntdicaling oubreach contribuled 1o... Indicating or Paricis revanue bor parnars’
to surtresch Cantmady | Shafesl Inlmral” | Teasath | Sewmd ::.‘.m:g“ | Pt LELET . E Pardnsen ”:::1“.
Sk 2 il IF- -
I e | Aooem |
Businssd Bad |adusiral Developmant 1A 83 i1 ady 830 [ 48 34 ar £ as 1] ” 130, 73T E11 276200 BAR EDC 000 S!I".“:j
Childran, ¥outh, snd Famdy (non-school rsiated) | 1467 81 200,79 ] & 54 2 a8 3] ] 8 57,380 £2874 804 £2 548 540 018 T
Community and ECcrionii Davilopment Ll 31 DA 07F 1] r2 =7 an F- | &7 = a3 F L] 48, (Al HTS, 85 077 0 Sl 17 VY
Cultural Instiutions and Programs L STEE B 5 T2 o i F a7 LT = S JE A et ) S5 dig
Educaion, Pre-Kindengansn hraugh 123h Grace | =& 41 537 61 13 m 115 aq B4 = 4 i 18 2T 55 500 0 A3 074 518 43 08 R
Food, Fitees Proghuction, and Sabely AFED NS | an &= an 57 a5 2 " sngny | EALATEETS S0 588 A 5571700
Bevamancs and Bublic Policy 5o BLAR.AT2 a ) s 1 k] Fo ] n 1” T 2,409,501 2500000 517 5]
Hialth and Healh Care mE st L an L il m w2 W a1 anmey | g U 200,57
Lateer Ralations, Trainirg. ard Worsplaca Safely | 288 58,650 0 L 4 4 A 5 3 A 1.2 4,775,405 406,308 553 a0
Mutural Besources, Lamt Lse, and Emdranment T2 31 727,508 7 = 48 35 59 54 4 V] 180,193 BT8R 3100 473,990 373,403
Public Safely, Secmity, and Sonections 47w BA0E, 194 13 Ll 11 3 1 B 5 5 40071 B, 285 F5ES,000 5168300
F:ubiz Unideradanding aod Adull Learming 1291 31 D10, B85 ] 5 ] 20 L] ] L} a8 TEEEE B B07, T3 BT 0E 140,887
Eclonca anﬂ‘l’mumw 1048 BB 133 -3 a3 e a0 T4 £ ] EE] [ Fi 36208 23 aar 205 004
Tolal 15741 513,493,253 925 16 563 401 592 248 1 419 1,863,502 | $111,814.472 3205, 712406 515349447

#1c: University-wide Summary by Form of Engagement for:

For of Engagement the sctivity taok RERUTRDE | Mt |, MR e G . | | T e |

S ETEREn [ Cartmndy, | lHbalal Intindl | Hipawth | Sewend m‘m Flrh LR L Panrass ;ﬁmﬂ |

FIE Salary r.::;:“ binm il ool o s ::. ':"::'r

alis [— i
Clraal Seevis A SiGdaTa >4 o Fod L= 14 i & 1 Z‘_ﬂ o0, 06 O b LR 1
Engrir lisd/Berunse- Lisasring LEL] 504 5 L an & 0 k. an 0 a1 o 2y 170 $2 o0 00 AP G
Dhubreach Instuctoan Cradit Dowrees and Prograns AnL EANTTH 0 Els n L = = 7 L AT 4% 0 A8 RS ek 2,200, 700
Cuireach Insnuction: Non-Crecit Clawes and Programs MR 3 ESREIS 110 & a E = 5 W &3 ™iE3 | InaTsmEs 31 274,307 3Z015 108
Ouireach Insnsbon. Pulibc Bvents snd Underand g 13E 3105280 15 118 115 T m v = Ba S 418 $2,505,055 B, 500,500 5273431
Oubreach R and b Acvily SR BT a2 a2 200 135 b 8t i} s Bazang | mBarZLOT S5SNI T 547 545
Tachical or Expost dasistancs b g ] 3 EeAR TH 178 156 [} L 7 B0 T4 17311 a1 eea 50T 360,756,700 31,195,044
Total 15741 513.4932,352) 2% T35 563 H01 538 s 1% 418 1,853,502 | $111.814A472  SZ05.712.406]) 515345447

The numizar of ‘responses™ may be greater than the number of “respondents.” since each edpondent who indicated mabvement in outreach and engagement had ihes oppodunity bo descibe those acthaies
S ARAREARING LN 10 et Arreas of Concom; anch 2ch dessiplion is taumted A5 A Se0ArAIe rapanss Thardfonn therk may B Mok rAspansss’ han Tespantenate = and faka from a paticiiss rmshandsn
may o Countad uncer hed Argas of Condém
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Institutional Reports (continued)

Michigan State University Outreach & Engagement Measurement Instrument Report 1/1/2009 - 12/31/2009
#2: Summary by Dept for:
COLLEGE OF SOCIAL SCIENCE
DEPARTMENT | Academic staff |Numberof = Boldness by Design: # of responses | # responses Attendees Activity helped generate Value of
time committed respon- intdicating outreach contributed to... indicating or Partici- revenue for partners’
to outreach dents / - activity pants — in-kind
numberof | Communty, | Student Internat] | Resesrch  Stewsrd | focused on.. University Partners contribution
FTE Salary | Tesponses’ E:w & |Experience | Reech | Opps. | shp Urbsn | Dwersity
Value |ssues Issues M::;s
ANTHROPOLOGY SOCIAL SCIENCE 1.88 $145,951 12120 17 17 9 16 9 8 14 12,045 $47,000 $47 500 $168,710
CRIMINAL JUSTICE 540 $421,541 8113 12 a9 5 1" 8 4 6 13,015 $5,578,805 $400,000 $149,000
CTR FOR ADV STUDY OF INTL DEVELOPMENT - CSS 0.40 $21,688 112 2 2 2 2 2 0 2 24 $0 30 s0
ECONOMICS 027 $380186 316 6 2 2 4 4 4 0 500 $0 30 $35,000
FAMILY & CHILD ECOLOGY -CSS 400 5208817 8/14 14 9 6 13 10 [ 1 7,145 $1,400,145 $146,516 $11,513
GEOGRAPHY 205 $115,538 316 ] 4 2 5 8 0 il 2,600 $0 30 $0
GLOBAL URBAN STUDIES 0.15 §25,740 111 1 0 1 1 [+] 1 0 200 $0 30 $0
HISTORY 0.92 $43,881 314 0 2 4 1 ] 1 1 24652 £805,000 30 s$0
INST FOR PUBLIC POLICY AND SOCIAL RESEARCH 070 $E6 665 112 0 1 0 2 1 [ 0 175 $1,350,000 30 $0
POLITICAL SCIENCE 020 $27,546 213 1 2 1 2 ] ] o 14,520 $50,000 30 $0
PSYCHOLOGY SOCIAL SCIENCE 233 $339,480 5/8 7 6 2 5 7 5 - 2658 $1,923,000 $1,450,000 $182,450
PUBLIC UTILITIES INSTITUTE 1.00 $139,016 112 2 0 2 2 2 2 0 1,300 $744,000 30 $120,000
SCHOOL OF PLANNING DESIGN&CONSTRUCTION-CSS 0.10 38,778 112 2 2 2 0 2 2 0 45 $0 30 $0
SOCIAL SCIENCE DEAN 0.50 $40,562 112 2 2 2 2 2 0 2 150 $500,000 30 $37,400
SOCIAL WORK 9.76 $633.477 32147 42 34 16 k-] 28 12 32 17,953 $2,527,395 $1.511.940 $568.634
SOCIOLOGY SOCIAL SCIENCE 0.75 $78.490 213 3 2 1 3 2 3 2 68 30 30 $0
Total 30.41 $2,360,116| 85/135 117 94 57 104 83 48 75 97,050 $15,015,345 §3,555,956] $1,702,706|
*“The number of “responses” may be greater than the number of “respondents,” since each respondent who indicated involvement in outreach and engagement had the opportunity to describe those activities
in either one or two Areas of Concem -- each such description is counted as a seperate response. Therefore, there may be more "responses” than “respondents.”

College-level Summary Data



Institutional Reports (continued)

Snapshot of Outreach and Engagement at Michigan State University, 2009

Sponsored by MSU's National Collaborative for Forms of Engag Reported by MSU Faculty and Academic Staff in 2009
the Study of University Engagement (NCSUE), the
QOutreach and Engagement Measurement Instrument

(OEMI) gathers data about the outreach activities of et Sorvies iparaetun,

MSU faculty and academic staff. The information is mu Y Ressarch ™ v Loy

self-reported and participation in the annual survey (52 4 Batalc ety and
is voluntary. Data for 2009 were collected between Lrsenitandeg

January and March 2010 and represent the sixth year

of data collection; 827 faculty and academic staff

responded to the survey. Since 2004, 2,725 distinct
(non-duplicative) respondents have reported their

outreach and engagement through the OEML

For this snapshot, OEMI data are augmented Totriad
with data from the service-learning and civic oo Enpart
engagement student registration system. P

OEMI results for 2009
include the following:

Ll
Ciansrs )

s

PERCENTAGE OF RESPONSES

$15,944,218 Forms of Outreach Cross-Tabulated with Societal Concerns for 2009
Value of salary investment by MSU facuity and

academic staff in addressing issues of public

B Ol favve -
concern (data from those reporting outreach

| Qe

activities on the OEMI) Service-Loamng =
97.3% B
Respond ho h contributed to b e
.'- ddn b’ o ) -c-mfu.rm b
o) P
76.5% Enhanced the student experience I Teowied or -
Erprt Aiitarce » g
economic, and family life 'm:‘:ﬁ&. E
#6.9% Expanded international reach P g
66.4% Increased research opportunitios ."”‘#‘f‘
o ;:‘
60.4% Strongthened st P o ___/ -
700

Data Visualizations for MSU Publications




Institutional Reports

Faculty Respondent Reports

(continued)

Tailored Briefing Materials

Main Manu | Vigw Detaled Raport | Pint thiz pags | Log out

Sorvay of MU Faculty and Acadermic Staff

OQutreach and Engagement repart far HIRAM E FITZGERALD

Printed un luesday, December U4, 2007
Jariuary 1, 2UUs Lo Decemnber J1, 2008

Overall Efforl

77%0 of my total professional effort during this time period involved outreach activity.

Nata about my Outreach and Fngagement wark in Children, ¥Youth, and

Family {non-school related)

60% of my outreach and engagement activitiss {that is, 46%0 of my professional effort)
primarily took the form of Qutreach Research and Creative Activity addrsssing

Childran, Youth, and Mamily (non school related) a= tha

ocizl issus

This work enriched community, aconomic and family i
This work incresssd research aopportunitias.

| his work strengthened stawardship.

»f my affort in this area, sU4%o was directad at institution
michigon. Upecifically, suin was directed at Jackson.

| his work was designad to impact people and issues with
and Lenaviee.

190 people participated in thisluutreach kesearch and
I his work was instrumental in securing $3UW,UUU in qifts
and/or fees for the University.

Data about my Cutreach and Cngagement work in
407 of my outrcach and engagement activitics {that is,
primarily toolk the form of Qutreach Rescarch and Crea
and Health Garc.

This work cnriched community, cconomic and family i
This work incrocascd rescarch opportunitics.

This work strengthened stewardship.

2,500 pcople participated in this Outreach Rescarch and
This work was instrumental in sccuring $120,000 in gifts
andfor fees for the University,

Description of my outreach work: Project or Activ
[ am descnbing my outreach work in Childeen, Youth, an
related}).

Loppright © 2007 Mickigar: Stade Vniversity

Analysis of Data Collected throug
the Outreach Measurement

Instrument
September, 2003

Pilot Test of the Outreach Measurement Instrument (OMI)

Results of the Pilot Survey

The Office of University Outreach and Eng; has developed a survey i

faculty can report how they are involved in applying their scholarly skills to helping peoj

organizations address pressing issues facing them in Michigan and beyond. This survey

the Office’s overall effort to gather information that will allow MSU to “tell its story™ alj

m}md ways it serves the plllhc whlch  supponts it. The survey is designed to collect botl
ive data and i

In the spring of 2003, Uni y Outreach and piloted the instrument with

departments in the areas of applied social and behavioral science (including the fields of]
communications and business but not education). All faculty and academic staff in thos|
departmenis were asked to complete the survey as a pilot test of the survey's usability a
informativeness.

Return on Investment

Responses to the spring 2003 pilot survey revealed that in neardy 329 of their overall ef]
faculty and academic staff in these dep were engaged with organizations and gr
outside the academy in applying their scholarship to address pressing issues facing thosd
«mzmms and comumunities md."or offering credit and non-credit instnuction to non-t

That effort i of ap i 1y $2.2M salary dollars |
University is making to insuring :hm the University's kmwled.ge resources are used fruif
the community. In addition, faculty and academic staff repont that their outreach work by

£11,375,250 to the University to support that work and, further, that their outreach work]
il diathe 1 nl'el").min grants and auarded 1o thes

(Lenawee, Livi

1of27

MSU Activities in SE Michigan
b, Monroe, Oakland, St. Clair, Wash , and Wayne Counties)

Fﬂr President Simon’s Presentation in Detroit on February 24, 2009

Praject Title
Name/Department Project
OEMI Isswels) Description Duration _Location Partners
Business And | Brand Consortium Ongoing | 21 counties | Kelloggs, Achatz
Industrial Omura, Glenn 5. including Pie Company,
Development | Markering and Supply Chain Lenawee, Veterinary Clinic
Management Livingston,
Glenn Omura created, designed, and Macomb,
implemented this program, Monroe,
Dakland, St.
Clair,
Washtenaw
and Wayne
Business And | Ford Motor Company Usability Wayne Ford Motor
Industrial Workshop Company
Development | Elledge, Michael
Usabifity & Accessibility Center
Michael Elledge presented usability
workshop to 9 members of Ford
Motor Company Creative Services
Department. It was a highly
interactive session that introduced
the usability tools and techniques of
the UAC to Ford, leading to
discussion of their own policies and
procedures.
Business And | Internship Development Ongoing | 9 counties Kohl's, Target,
Industrial Good, Linda K. including Macy's, JCPenney,
Development Depariment of Advertising Macomb, and Sears
Linda Good developed opportunitics Oakland,
for students to engage in co- and
curricular and internship type Washtenaw
activities with companies in
Michigan. In a lagging economy,
students are having trouble
identifying appropriate co-curricular
activities.
Busi And | Interorganizational Information Multiyear | Wayne AIAG, NIST, and
Industrial Systems Integration Through began GM for automotive;
Development Industry-Wide IS Standardization | 2007 EPCIS for retail;
Steinfield, Charles MISMO for
Telecom, Information Studies & mortgage

Media

Investigators are conducting detailed
cases studies of standards-making
efforts in three industries:
automotive, retail (apparel), and
mortgage. The focus is on
information systems standards, 1o
see what factors enable industry
participants to overcome
competitive issues and develop
industry- standards that can

sunnod areater uge of

College/Unit Level Analyses
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Institutional Reports (continued)

W Engagement Measrerront nssnent (0617 1 2038 AdmHETRORE Resmbetae s
Litf mas-rplf:_q
" 5.2006
el . ZDQ:) -0 putreach and Engagement Measurement Instrument
?\E'E‘f"'“e'.ﬂ;—lg State e C 2009 Administration
i ' aPH eg.i@ R e Report
» ' C SS * Ica t‘ Decembar 2010
i Iﬂt S 1op
C11tel1ﬁﬂ 5: e Chigan State 11, .
ent ﬂ 5 v lc 7. é?"i*;!}, {?éj:a
s,
F
Enga E_ﬂll -
Lma\\nrv,.» Gum_aa}g’ "-?amanﬂ’, S
n"-‘NIE-
Centey .72 L. Zi
d fﬂr O the g, ad Y ar T L: D:’gu“‘“
R.ZP"-'“ Pfe.p 5_51(}11 2 b{l:;f . with Ea ey
- Chyyy, . Bobe,
Hi Lzammﬁ ociation o g E o,
g‘ 1 ASS ; baon, 1 Byl
f the N Morih Centr W Oy T et e Kiugy
m.
ngag
- orsity Outreach and E0g
Unvers Decembes 2005
£ © Texas Tech University J
. 1

f{\,‘j-ﬁrr&\ Texns Tach University, QFce of Aanfis el Ao 2EETENT
i1 e
\f?{"m—m;f

Accreditation and Institutional Self-studies
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Institutional Reports (continued)

/ PUBLIC SAFETY \
AND CORRECTIONS
ais a
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Interactive Map of UK Engagement (EMI Data) © University of Kentucky M

Future: Mapping Geographic Data about Community-Engaged Scholarship
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Utilizing Data about Community-Engaged

Scholarship: Communication

The Engaged Scholar Magazine
engagedscholar.msu.edu

* Published annually
— Distributed to MSU faculty and academic staff, community leaders, and others

* Goals of the publication:

— Encourage faculty to do outreach/engagement work, with emphasis on community-engaged
research

— Provide examples of what community-engaged scholarship can look like across disciplines
— Provide information about resources available to support this work
— Explore/elucidate theories and models (scholarly basis for the work)

SCHOL AR



http://engagedscholar.msu.edu/

B
Communication (continued)

B

Home Magazine E-Newslotter Speaker Series About Contact

The Engaged Scholar E-Newsletter _I QIO ARt TR

* Published four times during the academic
The Engaged Scholar In This Issue
year to supplement The Engaged Scholar wgazne
Magazine et e IS D

Regional and National Awards
= Denise Holmes and Tracy Thompson: Helping Kids Make
Healthy Choices in Grand Rapids
MSU Priorities
= Transforming Transporation Research Comidor Consortium

— More frequent publication schedule allows for
timely stories and announcements, and
updates about upcoming events, partnership
and funding opportunities =

Urban Perspectives D.T.MH., FAAN
Volume No. 5 features collaborative Dorestir, internatonsd ligurokge: and
partnershaps and research on the dverse Paythatre [pdemoiogy Progras

Ansociate Professo
ing ur
ssues facing urban areas. Cotege o M *

e Each issue contains: et il o

Development. Available Fall 2011 Laura B. DeLind, Ph.D.
Senor Academe Specalt
Decartment of Anteropoiogy

— Two MSU engaged scholar stories Announcements ERTEIEI st
Jeumal of Community Engagamdant Projects by Birbeck and DeLind Represent MSU for

— Asstory about MSU's priority for community and Do s Ao 31,201 Prostlous Reglonal nd Natoal Avarde

For the third consecutive year, two outstanding projects were selected to

In Every Issue
* Upcoming Events
® Looking for Project Partners?
* E5 360" Feedback ..

Brfr22068&9®

Toels of Engageaent Leaining represent Michigan State Univeesily in 3 national aveaed program that

economic development in the 215t century s s we st TR Sy s D e st

"': by :";umu:g L] mm?:ct o~ and the national C, Peter Magrath University/Community Engagement
EACOLTAOUIE SIS Ln 0 oo Award, based on the recommendations of President Lou Anna K. Siman
uniepesity-commuelty sngagement and Provost Kim A Wilcax. The nominations were submitted in March

- An n 0 u n Ce m e n tS an d eve n tS WSl Giaduate Cenitecaly in Dr. Gretchen L. Birbeck, associate professor and director of the Intemational

Community Engagement MNeuroh
ogic and Psychiatrc Epidemiclogy Program, works with people
zm:&'::’:: - oared ";":""" L afocted by epdupsy in Zambsa. Or Lawra B. Delind, senior academsc
e e specialist in the Depatment of Anthropelogy and visiting assistant professor
s in the Residential College in the Ars and Humanites, is the catalyst for a

« Engaged Scholar stories are T i e oo

rend more

Home Probls Fd Prigle Settngs Help S ot

now also linked through IR |~ —

andscapos, Future Cwector of the instiute for Meath Care Studes

social networks ) = S

S i Coast pabors L Helping Kids Make Healthy
o i et beslotior? Choices in Grand Rapids
hnng
Fievtaurant mcubator Praject s Foght Igrecsents or fhe Engaged Scholar Through 8 senes of commrsations with
Entrepreneural Success it Mmyur comy258E, Rengagedss hotar Biue Cross Blue Shisld of Michigan
ey Denise Holmes. Associate Dean for Gevemmant Relations and Outreach in
= M5L's College of Human Medicine and Director of the Institute for Health
Tranaloming Lancii o Landss apes e /et ComZIugay Cane Studies, developed a project amed at addressing the problem of
L, e

childhood obesity in Michigan, specifically in Grand Rapids.

Project FIT aims to prevent childhood obesity by promating healthy
awton wnd Larint Ifestyles in schools and the sumounding communities. The project is a

W) Prochuct Cen -
P Sengaguicheie amcog oy WS fou Grand Banids ol

Compettrenes b
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Communication (continued)

Public Access Catalog
Websites

 MSU Statewide Resource Network
— Developed for working professionals

s

— Catalog of MSU expert assistance and
information continuing professional
education programs

.......

N ?mgﬂ

— Searchable by topic, geography,
f L Fu‘ﬁmﬂq}lﬁu L

program type, and keyword

e Spartan Youth Programs

— Developed for the parents of pre-k
through middle school children and
high school students

— Catalog of MSU precollege programs,
camps, activities, and other resources
for children and youth

— Searchable by topic and grade level
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Utilizing Data about Community-Engaged

Scholarship: Recognition Programs

Michigan State University Outreach Scholarship
Community Partnership Award

* Recognition of a faculty member and his/her partner
» Annually awarded since 2006

Cris M. Sullivan Suzanne Coats

Department of Turning Point, Inc.
Psychology, College of
Social Science

The Owtreach Scholarship Community Partnership Award
honors Cris M. Sullivan, professor of psychology, and Suzanne
Coats, executive director of Turning Point, Inc. Turning Point,
Inc., a service agency based in Mt. Clemens, Michigan, provides
programs and resources to help victims and survivors of domes-
tic violence, sexual assault, and homelessness regain control of
their lives. The partnership is an exemplary model of campus-
community collaboration that applies rigorous research meth-
ods 10 assess the quality of interventions designed to assist vic-
tims of domestic violence and sexual assault.
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Recognition Programs (continued)

Outreach Scholarship W.K. Kellogg Foundation Engagement
Award

 Competitive recognition program organized by the Association for Public and
Land-grant Universities (APLU)

 Awarded annually since 2007
 MSU projects recognized in 2009 and 2011
* Recipients compete for the C. Peter Magrath Community Engagement Award

The Adolescent Diversion Project
William S. Davidson, Jr.

University Distinguished Professor,
Department of Psychology

College of Social Science

Working Together to Improve the Lives
of People Affected by Epilepsy in Zambia
Gretchen L. Birbeck

Associate Professor and Director,
International Neurologic and Psychiatric
Epidemiology Program

College of Human Medicine and

College of Osteopathic Medicine




New and Ongoing Strategic Initiatives

« Expanding OEMI Institutional Partnerships

— Inquiries from universities and university systems across the U.S., the UK,
Australia, and South Africa

— Discussions with partners and others about national data warehouse

— Implemented a demonstration OEMI system with guest account functionality,
at: http://oemi.msu.edu/requestguestaccount.aspx

« Keeping MSU connected to national discourse on engagement
— Network development

» Committee of Institutional Cooperation (CIC)
— Committee on Engagement
» National Outreach Scholarship Conference Partnership (NOSC)
— Board of Directors
— Implementation Committee
— Emerging Engagement Scholars Workshop Planning Committee
» University Professional and Continuing Education Association (UPCEA)
— Outreach and Engagement Community of Practice


http://oemi.msu.edu/requestguestaccount.aspx

New and Ongoing Strategic Initiatives
(continued)

- Keeping MSU connected to national discourse on engagement I ————
(continued) ENGAGED-,

— Specific efforts focused on benchmarks and metrics for

engagement e
e Association of Public and Land-grant Universities (APLU) ENGAGED
— Council on Engagement and Outreach ol
— Commission on Innovation, Competitiveness, and Economic Prosperity =~ —== ="

e Carnegie Foundation for the Advancement of Teaching
— Task Force on Elective Classification on Community Engagement

— Continue to contribute to scholarship about measurement and
metrics

» Chapter on measurement and the OEMI in the Handbook of Engaged
Scholarship (MSU Press, 2010)

» Build on long 10+ years of presentations/publications

I: 3 N
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Contact Information

University Outreach and Engagement

Michigan State University
Kellogg Center, Garden Level
East Lansing, M| 48824-1022

Phone: (517) 353-8977
Fax: (517) 432-9541

E-mail: outreach@msu.edu
Web: outreach.msu.edu

MICHIGAN STATE | university Outreach
UNIVERSITY | andEngagement

© 2011 Michigan State University Board of Trustees



mailto:outreach@msu.edu
http://outreach.msu.edu/
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